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Background

* Food environments influence individuals’ food choices and nutritional status, and
can have a substantial impact on the natural environment.

* Globally, food environments are largely unhealthy and are characterised by the
high availability and promotion, and relatively cheap price, of energy-dense,
nutrient-poor foods.
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Background
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Our current food environments, shown left, drive consumption and demand of unhealthy food and drink through a dominance of advertising,
placement and price incentives for unhealthy options. Successful policies to promote healthy food environments will lead to public and private
settings in which advertising, placement and price incentives will all favour the healthiest food and drink options, shown right, driving their
consumption and demand. Adapted from Peeters, A, 2018, Obesity and the future of food policies that promote healthy diets, Nature Reviews

Endocrinology.



Background

Monitoring the characteristics of food environments can help draw attention to the health and environmental
issues, and identify opportunities for improvement.
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University Food Environments (Uni-Food)

* The Uni-Food tool was developed to assess the
healthiness and environmental sustainability of
university food environments

* The tool consists of 68 indicators of good
practice grouped into three components:
* University systems and governance
* Campus facilities and environments
* Food retail outlets

* Performance against each of the indicators is
assessed and scores calculated to identify areas
of progress and opportunities for further action
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Process for applying the Uni-Food tool
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University audit team

e Suggest to be made of:

* At least one university team lead
e Staff member who will manage the audit process and assist the assessors, but not
conduct the audit itself
* Responsibilities include: cross checking the assessor scores, communicating results of
the audit to university decision makers

e At least two assessors
* Responsibilities include: conducting the audit, compiling the evidence and initial of
scoring for audit
* In most university audits, these are students studying public health, nutrition or
environmental sustainability



Conducting an audit with two assessors

Submit
completed
audit

Step 2: Step 3:
Desk audit Campus audit

Step 4
University team
lead will then cross
check and verify
the two audits

Submit against each other

completed
audit

Step 2: Step 3:
Desk audit Campus audit

e Audits should be completed independently between the two assessors

* If liaising with university contacts, assessors may be in contact with them
together (in the same meeting or email), however each assessor must record and
rate each indicator independently

* This is important to ensure reliability



Process for applying the Uni-Food tool
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The Audit Tool

* Three audit tools
* Desk policy audit (complete once)
e Campus environment audit (complete for as many campuses to be assessed)
» Retail food outlet audit (complete for as many outlets to be assessed)

University:

Campus{es):
Date(s) audited:

Assessor(s):

AVERAGE
SCORE

Retailer Name

AVAILABILITY AND ACCESSIBILITY - RETAIL-LEVEL (AVAILR) Evidence Asessor comments

10: Only healthy foods and beverages are available for purchase

3: Predominantly heslthy foods and beverages available, very few
unhealthy foods and beverages

8: Predominantly healthy foods and beverages available, some
unhealthy food and beverages

€-7: More healthy than unhealthy foods and beverages are available
for purchase

oA ination of both healthy and unhealthy foods and beverages
are available for purchase

4: Slightly more unhealthy foods than hezlthy foods are available for
purchase

2-3: More unhealthy foods than healthy foods available for purchase
1: Predominantly unhealthy foods and beverages are available for
purchase, very few healthy foods

0: Only unhealthy foods and beverages are available for purchzse

Does the outlet sell pr i y healthy
foods and beverages?

AVAILRL

9-10: Mastly vegetarian or vegan foods are available for purchase
£-B: Amoderate selection of vegetarian or vegan foods are available
for purchasze

4-5: Asmall selection of vegetarian or vegan foods are available.

1-3: Avery limited selection of vegetarian or vegan foods are available
for purchase

0: No vegetarian or vegan foods available for purchase

Does the outlet sell predominantly

AVAILR2 .
vegetarian or vegan foods and beverages?




* Each indicator has a statement, scoring criteria, recommended

scoring, and in some cases a tip

For every indicator

* Include corresponding evidence
* Write a comment explaining your evidence
» Select the most appropriate score based on the scoring recommendations

CAMPUS 1

OVERALL
SCORE

EVIDENCE

ENVIRONMENTAL IMPACT - C

ENVIROC2

Are separate waste management hins provided for a
minimum of landfill, recycling, and green waste?

10: Separated waste bins are provided across all areas of the
university for a minimum of landfill, recycling and green
waste.

7-9: Separated waste bins are provided across some areas of
the university for a minimum of landfill, recycling and green
waste

4-5: Separated waste bins are provided for landfill and
recycling only across all areas of the university

1-3: Separated waste bins are provided for landfill and
recycling only across some areas of the university




Step 2 - Conduct desk policy audit

* Collection and scoring of policies and other documents that demonstrate the
university’s commitments and actions towards promoting healthy and sustainable
campus food

* For each question in the audit form:

1. Conduct a search to identify 3. Allocate a score based on

evidence relevant to the 2. Document details of the the identified evidence and

question evidence identified scoring criteria

POLICIES FOR BOD RETAIL ENVIRONMENTS (POL)

POLL
8-10: There are university-wide targets in place regarding the proportion of
healthy and environmentally sustainable products sold in campus food retail
outlets and vending machines, with regular reporting on progress

&-3: There are targets in place regarding the proportion of healthy and
environmentally sustainable products sold in campus food retail outlets and
vending machines, with reporting on progress, but they are weak/limited in some

Does the university have a policy to increase the aspects
number/proportion of healthy and environmentally 4-5: General commitment to implementing a policy to increase the proportion of  |[Suggested evidence: policy document, webpage)
sustainable food and beverages sold on campus? healthy and environmentally sustainable products sold in campus food retail

outlets and vending machines/targets in place in this area, but no regular
reporting on progress/targets only apply in limited settings

1-3: Development of a policy/targets to increase the proportion of healthy and
environmentally sustainable products sold in campus food retail outlets and
wvending machines underway

0: No policy/commitment/strategy exists

O AT Tharm ir = siminamer it sscimm mmlies im mloes e hom e =l b= m




Desk Audit Example 1

1.

L

Search university website and intranet using key terminology from the question (e.g., food AND (plan OR strategy OR

policy))

Review any pages related to: strategy, strategic direction, vision, values, policies/policy library, procedures (normally

under the “about us” section).

Search university name AND key terminology from the question in a search engine

Complete evidence upload field

Complete the assessor comments section

Assign a score based on evidence identified and scoring criteria

[EVIDENCE

SCORE

ASSESOR COMMENTS

LEADERSHIP AND PLANNING (LSHIP)

LSHIPL

Does the university have a detailed plan or strategy to
promote healthy, equitable and environmentally
sustainable campus food environments?

59-10: There is a publicly available, comprehensive and up-to-date plan or
commitment outlining measurable and time-bound objectives and strategies to
promote healthy, equitable and environmentally sustainable food environments.
&-2:There is a publicly available plan or commitment outlining objectives and
strategies to promote healthy, equitable and environmentally sustainable food
environments, but it iz either not comprehensive in the areas covered, or the
measures are not specific, measurable or time-bound.

4-5: There iz a8 publicly available plan or commitment cutlining objectives and
strategies to promaote the healthiness, equity or environmental sustainability of
campuses, but it is not specifically related to food.

1-3: Mo current plan or commitment but work underway to develop a
comprehensive plan outlining objectives and strategies to promote healthy,
equitable and environmentally sustainable environments

0: No evidence/No plan or commitment cutlining objectives or strategies to
promote healthy, equitable and environmentally sustainable campus
environments

Tip: This indicator focuses on high-level commitments or plans that identify healthy,
equitable and environmentally sustainable campus food environments as a priority
for the university

[Suggested supporting evidence: policy document,
webpage)




DEAKIN

UNIVERSITY

Food Charter

Healthy

Desk Audit Example 1

How will the five guiding principles be applied?

* Tap water is always available;

* Healthy choices are provided for
catered events;

¢ Healthier choices will be given
visual prominence in food and
beverage display;

¢ Use of fresh and seasonal
ingredients is encouraged;

¢ Green and amber options, as
assessed against the Victorian
Government’s Healthy Choices:
healthy eating policy and
catering guide for workplaces,
are encouraged;

+ \Vending offerings will include
healthy beverages
and snacks.

* Nutritional guidance,
sustainability information and
promotional materials that are
informed by research are easily
accessible;

* Prominently displayed food
information prioritises healthy
over unhealthy;

* Marketing material for
unhealthy products will be
limited;

* Food offer is audited against
the Victorian Government’s
Healthy Choices: healthy eating
policy and catering guide for
workplaces;

* Healthy catering information is
available;

* Customer feedback is sought to
inform our food offer.

* Differing dietary requirements
are catered for;

* A range of portion sizes is
offered;

* Pricing is benchmarked to
maintain value;

*Red options, as assessed against
the Victorian Government
Healthy Choices: healthy eating
policy and catering guide for
workplaces, are limited.

* 24/7 food options are available,
including healthy choices;

¢ \/enues are clean and inviting
to encourage social gathering
around food;

e Self-catering facilities are
provided;

* There is no minimum EFTPOS
expenditure.

* Fairtrade coffee is available;

* Bottled water sales support
social causes;

* Community gardens on campus
are supported;

* Food and packaging waste is
reduced.



Desk Audit Example 1

The Deakin Food Charter (https://food.deakin.edu.au/food-charter/what-is-food-charter) identified on 10/11/21. The
Charter does not include measurable or time-bound activities or outcomes. The Deakin Food Charter does not
mention 'Plan’ or 'Strategy' and so it was unclear whether to include the document in the assessment

Link to the Deakin Food Charter,
upload images if needed

LEADERSHIP A

) PLANNING (LSHIP)

LSHIP1

Does the university have a detailed plan or strategy to
promote healthy, equitable and environmentally
sustainable campus food environments?

5-10: There iz a publicly available, comprehensive and up-to-date plan or
commitment outlining measurable and time-bound objectives and strategies to
promote healthy, equitable and envirenmentally sustainable food envirenments.
E-B: There is a8 publicly available plan or commitment cutlining objectives and
strategies to promote healthy, equitable and environmentally sustainable food
environments, but it iz either not comprehensive in the areas covered, or the
measures are not specific, measurable or time-bound.

4-5: There is a publicly available plan or commitment ocutlining objectives and
strategies to promote the healthiness, equity or environmental sustainability of
campuses, but it is not specifically related to food.

1-3: No current plan or commitment but work undersay to develop a
comprehensive plan outlining objectives and strategies to promote healthy,
equitable and environmentally sustainable environments

0: No evidence/No plan or commitment cutlining objectives or strategies to
promote healthy, equitable and environmentally sustainable campus
Environments

Tip: This indicator focuses on high-level commitments or plans that identify healthy,
equitable and environmentally sustainable campus food environments as a priority
for the university

(Suggested supporting evidence: policy document,
webpage]




Desk Audit
Example 2

1. Search university website using key terminology from the question (e.g., “community garden”)
2. Review any pages related to: campus facilities/life, student life/services.

3. Search university name AND key terminology from the question in a search engine (e.g.,
“Deakin University” AND “community garden”)

4. Complete evidence upload field
Complete the assessor comments section

6. Assign a score based on evidence identified and scoring criteria

.................................................................................

| |[EVIDENCE SCORE ASSESOR COMMENTS
PERSONAL AND COMMUNITY DEVELOPMENT (DEV)
DEV1
10: There is a campus community garden readily accessible to all staffand
students.
&-9: There is a campus community garden readily accessible to some staffand
Is there a community garden on campus? students. (Ewidence sources: webpage, Facebook page)

1-5: There is no campus community garden, but there is information to direct
individuals to local community gardens.
0: No campus community garden or information about lecal community gardens.




Desk Audit Example 2

L BT B I 2O T T
A DEAKIN Deakin Community Garden-
COMMUNITY GARDEN
Burwood ,
- -
@deakinfoodmovement - Community
Home  Events About Photos More ¥ il Like © Message Q
AbOUt See All ’\/‘. Create Post
@

Deakin University, 221 Burwood Highway

Melbourne, VIC, Australia 3125 &‘ Tag Friends

& Photo/Video o Check in
0 This is a page for everyone involved and
interested in the Deakin Community
Garden at Burwood Campus! oo Deakin Community Garden- Burwood

November 8 at 2:16 PM - @

0 Welcome to the Deakin Community

Garden Facebook page!

The garden is located next to building R
and is a space for all Deakin students

Our pot painting workshop is tomorrow!

If you haven't already, make sure you click 'going' before 11am
tomorrow as we'll be sending out zoom invites soon.



Healthy vs. Unhealthy

Healthy
Beverages
- Water (tap, still, sparkling, soda)
- Flavoured water (with no added sugar or sweeteners)
- 99% Fruit juice (£375ml)
- Artificially sweetened drinks (£600ml)
- Plain milk inc. dairy and dairy alternatives (<500ml)
- Reduced-fat flavoured milk inc. dairy and dairy alternatives
(<500ml)
- Tea/coffee

Foods

- Fruit

- Yoghurt

- Cheese

- Minimally processed snacks (e.g., popcorn, nut mix)

- Cold and hot meals that contain foods predominantly from the
following groups: lean meats, fish, eggs, tofu, legumes/beans,

Unhealthy
Beverages
- Sugary soft drinks
- Sports drinks
- Energy drinks
- Flavoured iced teas and mineral waters (with added sugar)
- Fruit drinks (with added sugar)
- 99% Fruit juice (>375ml)
- Artificially sweetened drinks (>600ml)
- Full-fat flavoured milk
- Flavoured milk (>500ml)
- Coconut water (with added sugar)
Foods
- Confectionary
- Sweet snack foods such as cakes, biscuits, muffins and slices
- Savoury snack foods such as flavoured biscuits and crisps
- Ice creams and frozen ice blocks, ice crushes and gelato
- Fried foods and deep fried foods (e.g., schnitzel, chips, potato
cake/scallop)

grains (e.g., rice, pasta, bread) and vegetables (e.g., salads with lean - Savoury pastries (e.g., pies, sausage rolls and pasties)
meats, eggs, tofu and/or legumes/grains, sushi not containing fried - Processed high fat meats (e.g., sausages, frankfurts, saveloys,
foods, sandwiches not containing fried foods, tomato-based pasta, chorizo, processed burger patties)

rice/noodle hot meals not containing processed/fried or high fat
meats)

- Hot or cold meals that contain foods from the following groups:
fried and deep fried foods, any type of sausage, processed meats,
cream-based sauces (e.g., salads with predominantly
cream/mayonnaise-based dressings, cream-based pasta/potato
dishes, sandwiches containing fried, processed or high-fat meats)



Step 3 - Conduct campus audit

In-person audit to observe and document the facilities, environments and programs that
support healthy, equitable and environmentally sustainable food

Conducted parallel or shortly after the desk audit

Two parts of the campus audit:
e Step 3A - Campus environment audit
» Step 3B - Food retail environment audit

Before the audit:
* Contact the university to arrange the audit
* Request written approval for the audit



Step 3A — Campus environment audit

* For each campus:
* Inspect against the questions in the audit form

* Collect photo evidence

 Document details of the inspection for each indicator question (each campus can be collected
on the same or separate forms)

* Ensure you carry a copy of the written approval to conduct the audit at all times

* Following the audits, review the audit details for each indicator and assign a score,
considering data from all campuses



Campus

Audit

Example

OVERALL
SCORE

EVIDEMCE

ASSESOR COMMENTS

ADVERTISING AND MARKETING (ADVER)

ADVER1

Are campuses free from
advertising and marketing
materials and activities that
promate unhealthy foods or
beverages?

10: All campuses are free from advertising and marketing materials and
activities that promote unhealthy foods and/or beverages

8-9: All campuses are mostly free froam advertising and marketing
materials and activities that promote unhealthy foods and/or beverages
6-7: Very limited advertising and marketing materials and/or activities
that promote unhealthy foods and/or beverages on campuses

4-5: There are some advertising and marketing materials and/or activities
that promote unhealthy foods and/or beverages on campuses

1-3: Unhealthy food advertising and marketing materials and/or activities
are common on campus grounds, but opportunities to reduce unhealthy
food advertising are currently being explored

0: Unhealthy food advertising and marketing materials and/or activities
are commaon on campus grounds

Tip: Advertising and marketing includes any branding or images that promotes
unhealthy foods including fixed and electronic billboards, decals on vending
machines and other structures, sandwich boards and other signs. |t does not
include public transport vehicles travelling through the campus or advertising
inside food outlets (addressed in the foot retail environment audit)

Visit all campuses and inspect the grounds for advertising and marketing material

At each campus, take photo evidence of any relevant advertising/marketing material
and complete evidence details

Complete evidence upload field

Complete the assessor comments section

Assign a score based on evidence identified and scoring criteria



Campus Audit Example




Step 3B — Food retail outlet audit

* All food outlets across all campuses individually audited (excludes supermarkets,
convenience stores, coffee shops)

For each outlet:
* inspect against the indicators in the audit form
* Collect photo evidence
* Document details of the inspection for each indicator question
* Assign a score for each questions based on the scoring criteria

Outlets must be open during the audit

Avoid auditing during peak times if possible

Carry a copy of the written approval to conduct the audit at all times during the audit

If auditing when changes are in place due to COVID-19 please note changes to usual
practice.



Food Retail Audit Example

Inspect food outlet premise

Take photo evidence of whether food prices support healthier choices, such as
a photo of menu/price boards

Complete evidence upload field

Complete the assessor comments section

Assign a score based on evidence identified and scoring criteria

AVERAGE
SCORE

Retailer Name

PRICE (PRICE)

Evidence

Asessor comments

PRICEL

Are food prices supportive of healthier
choices?

10: The price of all foods and/or beverages in the retail outlet
incentivize the purchase of healthy options over unhealthy options
8-9: The price of most foods and/or beverages in the retail outlet
incentivize the purchase of healthy options over unhealthy options
£-7: The price of most foods and/or beverages in the retail outlet
equally incentivises the purchase of unhealthy and healthy options
3-5: The price of some foods and beverages in the retail outlet
incentivize unhealthy options over healthy options

1-2: The price of most food and beverages in the retail outlet
incentivize unhealthy options over healthy options

0: The price of all food and beverages in the retail outlet incentivise
unhealthy opetions over healthy options

Tip: Prices that incentivise purchase may include significantly lower
prices or price promotions




Conducting an audit with two assessors

Step 2:
Desk audit

Step 2:
Desk audit

Step 3:
Campus audit

Step 3:
Campus audit

Submit
completed
audit

Submit
completed
audit

Step 4
University research
lead will then cross

check and verify
the two audits
against each other




Uni-Food audit outcomes

i Results
e Each University follows a template that Qﬁi?fiﬁ"nfﬁéf.Eﬁ}'ﬁiﬂiﬂﬁﬁ% od S OGRS
' environments at X university
produces an individualised | or_
tailored report that iﬂClUdES: i University systems and governance 52
| Campus facilities and environment a7

Food retail outlets NI -2

e Strengths and weaknesses
* RecommendatiOnS Key areas of strength Key recommendations

+ There is no advertisement for unhealthy foods + Set targets for the proportion of healthy and
and beverages on the campus of X university. sustainable food sold on campus and consider
banning the sale of unhealthy and unsustainable
+  Well equipped self-catering facilities and free products (e.e. sugary beverages).
drinking water are readily accessible for all staff * Introduce pricing requirements for food retailers to
and students across all areas of the university. ensure that a range of healthy and environmentally
sustainable food options are affordably priced and
= Strategies exist to reduce campus energy incentivised for consumption.
emissions, lower the volume of food waste
generated and that discourage the use of * Provide support and encourage campus food
single-use plastic packaging and serving ware, retailers to provide nutrition and environmental

for foods prepared and sold on campus. impact information for food and beverages sold.



Further resources:

* Uni-Food website, with a report of previous audits of
Australian universities

e Paper outlining how the Uni-Food tool was developed

For additional queries, please contact Prof Gary Sacks
gary.sacks@deakin.edu.au



mailto:gary.sacks@deakin.edu.au
https://healthyfoodretail.com/unifood/
https://www.mdpi.com/1660-4601/18/22/11895
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