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It is a great pleasure to introduce the final Impact Report for RE-FRESH - the National
Health and Medical Research Centre of Research Excellence in Food Retail
Environments for Health. | still remember our excitement six years ago, putting our
application together and recognising the excellent match between the needs of
healthy food retail research and the goals of the NHMRC CRE scheme.

Food retail environment research is now well recognised nationally and
internationally as a critical part of an effective response to unhealthy population diet.
Through RE-FRESH we have been able to contribute to the co-creation of healthy
food retail initiatives, to the development of tools and methods that can be used by
retailers, public health practitioners and researchers to implement, monitor and
evaluate healthy food retail environments. Our best practice guides bring together
international experts to detail key considerations for all stages of the research
required to advance this field.

| am particularly proud of the capacity we have built through our early and mid
career researchers, with many leading their own large projects and supervising the
next generation of healthy food retail researchers. Proudly, several are chief
investigators on the RE-FRESH: Next Generation CRE (2024-2029), which will develop
and translate the evidence needed to achieve healthy food retail at scale.

The strong focus in RE-FRESH on translated outputs and communicating these is
demonstrated across this impact report, including several webinars conducted in
partnership with the Nourish Network, a multisector collective working to transform
food retail for the better health of people and planet.

Essential to our research and the impact it has resulted in are our collaborators,
partners and supporters, including from government and non-government sectors.
Big thanks to all our researchers and partners for building such a strong,
collaborative network. | hope you enjoy reading about the short-term impact of our
research, and please reach out to the team at re-fresh@deakin.edu.au if you have
any questions or would like to be involved.

Deakin Distinguished Prof. Anna
Peeters, AM
RE-FRESH Director



https://nourishnetwork.org/
mailto:re-fresh@deakin.edu.au

Overview of the Centre of Research
Excellence in Food Retail Environments for
Health (RE-FRESH)

RE-FRESH, the first international centre dedicated to transforming retail food
environments to improve diet and health at a population level, began in 2018
after securing a five-year National Health and Medical Research Council
(NHMRC) Centre of Research Excellence grant. With unhealthy diet being the
leading risk factor for chronic disease in Australia and food retailers
‘gatekeepers’ in shaping consumer choices, building the business case for
healthy food retail was considered essential to improving population health.

To build the evidence for a business case for healthy food retail, our research
covered four interlinked streams, as shown below. Building on previously
developed approaches, this
research covered all stages
of healthy food retail
strategy evaluation, from
design, implementation,
evaluation, and monitoring
through to modelling health
and economic benefits.

Monitoring changes to and The business
i case for

ana.lysmg the effest of healthy food
policies set by national-, retail
i t

state-, and local- environments

governments, businesses,
and food retailers has been
fundamental to our work.
So too has working to
increase the accountability
of corporations and

governments in creating The work of RE-FRESH was spread across four
healthy food environments. inter-related streams of work
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The top 10 most frequent keywords used in RE-FRESH publications during
the funding period wejghted according to frequency

Over the centre’s five years, our team has been dedicated to conducting high
quality cross-disciplinary research which builds the evidence, methods and
tools to accelerate the uptake of effective healthy food retail initiatives in
remote, regional and urban settings in Australia, and internationally.

This report highlights the impact achieved across the breadth of our work and
team. From an original group of 10 Chief Investigators, 10 Associate
Investigators and four early-to-mid-career researchers (EMCRs) from nine
universities and organisations in Australia, Canada, and New Zealand, we are
pleased to have grown to a team of some 60+ researchers, with over 30 EMCR
members. Our focus on building capacity in the future workforce of healthy
food retail researchers is demonstrated throughout, including across our 141
publications so far, with 64% having EMCRs as first authors, and 11% as senior
authors. Additionally, almost one-third of publications involved collaborations
with authors outside of academia. Our team has advanced healthy food retail
environment research by developing 13 new tools and methods that can be
applied across the research process and by building workforce capacity
through supporting 8 PhD students. We have also contributed to the capacity
for others to make change by delivering three iterations of a micro-credential
healthy food retail short course. That's just a quick snapshot of our impact -
read on for the full picture.

The framework used in this report has been adapted from the work: Cruz Rivera S, Kyte DG, Aiyegbusi OL, Keeley TJ,
Calvert MJ. Assessing the impact of healthcare research: A systematic review of methodological frameworks. PLoS
Med. 2017 Aug 9;14(8):e1002370. doi: 10.1371/journal.pmed.1002370.

All information in this report was correct as of 19/01/2024



Summary of Research Outcomes

......................................................................................................................................................

- Stream 1: Advanced the evidence on the role of co-creation in
- healthy food retail, including:

» Definition of the concepts of co-creation, co-design and co-production;
: « Exploration of the types of stakeholders and their motivations,

:  and the perspectives of academics co-creating healthy food

retail initiatives; ;Eg? E %
e Evaluation of an RCT co-designed with Aboriginal and zozo i

Torres Strait Islander managed community store
w, lncl'udlng an analysis of factors that enabled . study
implementation. ) T k

......................................................................................................................................................

|mpact case

Stream 2: Researchers evaluated the effectiveness of healthy
food retail interventions and policies in a range of settings and
found overall positive outcomes on purchasing, food
enwronment and business outcomes:

" Food environment and behavioural outcomes | " Business outcomes
Healthier |Unhealthier - Intervention
food/drink | food/drink |_Nutrition compensatory. fidelity profit revenue | _customer staff
| i sales  |composition| behaviour |perceptions perceptions
| Community c 1. 2%
| sports and i * W, S V. 5 Y @ 3.@ Y 05'
| reaeton QO OO0 OO - Q i 3l (+)
centres
6. ! 6. 6.
health services 0 0
Independent E 7.
. food outlets @
: and takeaway
. restaurants
8. 8. 8. 8. 8. 8. 9.
e @ QO @ @ O O 4
10. 10. | 10.
| universities c | c
e 1. 11. i 12. 12.
- supermarkets 0 o ! 0 0
0 Positive outcome @ Mixed outcomes No outcome °Negative outcome

1. Boelsen-Robinson et al. (2020); 2. Naughton et al. (2023); 3. Blake et al. (2022); 4. Boelsen-Robinson et al. (2021a); 5. Blake et al.
(2021a); 6. Whelan et al. (2022); 7. Boelsen-Robinson et al. (2021b); 8. Brimblecombe et al. (2020); 9. Brimblecombe et al. (2023); 10.
Blake et al. (2021b); 11. Cameron et al. (2022a); 12. Blake et al. (2021¢c)



https://www.phrp.com.au/issues/june-2022-volume-32-issue-2/co-creation-co-design-co-production-for-public-health-a-perspective-on-definition-and-distinctions/
https://pubmed.ncbi.nlm.nih.gov/35670030/
https://bmcpublichealth.biomedcentral.com/articles/10.1186/s12889-023-15771-z
https://bmjopen.bmj.com/content/10/3/e029492
https://journals.plos.org/plosone/article?id=10.1371/journal.pone.0288719
https://nutrition.bmj.com/content/bmjnph/early/2022/07/04/bmjnph-2022-000445.full.pdf
https://pubmed.ncbi.nlm.nih.gov/34085621/
https://www.cambridge.org/core/journals/public-health-nutrition/article/implementing-a-healthy-food-retail-policy-a-mixedmethods-investigation-of-change-in-stakeholders-perspectives-over-time/0C6D4305209C058ADA5E2CCC2BA15AF7
https://www.cambridge.org/core/journals/public-health-nutrition/article/implementing-a-healthy-food-retail-policy-a-mixedmethods-investigation-of-change-in-stakeholders-perspectives-over-time/0C6D4305209C058ADA5E2CCC2BA15AF7
https://pubmed.ncbi.nlm.nih.gov/35894288/
https://pubmed.ncbi.nlm.nih.gov/32895071/
https://www.thelancet.com/journals/lanplh/article/PIIS2542-5196(20)30202-3/fulltext
https://ijbnpa.biomedcentral.com/articles/10.1186/s12966-022-01377-y
https://www.sciencedirect.com/science/article/abs/pii/S2212267221002410
https://www.mdpi.com/2072-6643/14/12/2394
https://ijbnpa.biomedcentral.com/articles/10.1186/s12966-021-01104-z
https://healthyfoodretail.com/resource/healthy-stores-2020-impact-case-studycase-study/
https://pubmed.ncbi.nlm.nih.gov/33038320/
https://pubmed.ncbi.nlm.nih.gov/33038320/
https://pubmed.ncbi.nlm.nih.gov/33038320/
https://ijbnpa.biomedcentral.com/articles/10.1186/s12966-022-01377-y
https://ijbnpa.biomedcentral.com/articles/10.1186/s12966-022-01377-y
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- Stream 3: Developed a body of work expanding and strengthening
‘the monitoring of governments, retailers, and food manufacturers
-and increasing their accountability for their roles in creating
‘healthier retail food environments and promoting health, including:
Evaluation of The International Network for Food and Obesity / Non-

:  communicable Diseases (NCDs) Research, Monitoring and Action Support
(INFORMAS) tools, the Healthy Food Environment Policy Index (Food-EPI) and
the BIA-Obesity Initiative and changes resulting from their development and

: use; :

An analysis of government led institutional food policies in Australia, includingg

:  monitoring and evaluation differences between jurisdictions; :

» Evaluation of the voluntary Australian Health Star Rating system;

+ Application of the Healthy Diets Australian Standardised Affordability and :

. Pricing (Healthy Diets ASAP) protocol to measure the cost and affordability of
healthy, equitable and more sustainable diets in the Torres Strait Islands, and
the changes to food prices and affordability during the COVID-19 pandemic, '
including the influence of further pandemic related welfare support.

....................................................................................................................................................

Stream 4: Further developed the economic evidence for healthy

food retail environments, including:

»  Exploration of consumer willingness to pay for healthier food products;

« Based on the Eat Well @ IGA study, estimation of the potential value-for-
money of implementing a three-year shelf tag intervention across all major
supermarket chains in Australia;

« A systematic review investigating the economic outcomes of healthy retail
food environment initiatives, and key assumptions made in economic
evaluations in these settings.

To read more about our research outcomes, you can search our
resources here


https://pubmed.ncbi.nlm.nih.gov/33351647/
https://pubmed.ncbi.nlm.nih.gov/33351647/
https://pubmed.ncbi.nlm.nih.gov/33351647/
https://www.cambridge.org/core/journals/public-health-nutrition/article/benchmarking-for-accountability-on-obesity-prevention-evaluation-of-the-healthy-food-environment-policy-index-foodepi-in-australia-20162020/2AC4C809F820E4A039A9C9C2DD7B689A
https://www.ijhpm.com/article_3894.html
https://pubmed.ncbi.nlm.nih.gov/32605547/
https://pubmed.ncbi.nlm.nih.gov/32605547/
https://pubmed.ncbi.nlm.nih.gov/31141289/
https://pubmed.ncbi.nlm.nih.gov/35298051/
https://pubmed.ncbi.nlm.nih.gov/35298051/
https://www.mdpi.com/1660-4601/20/4/3146
https://pubmed.ncbi.nlm.nih.gov/36342169/
https://pubmed.ncbi.nlm.nih.gov/35745125/
https://pubmed.ncbi.nlm.nih.gov/35565886/
https://pubmed.ncbi.nlm.nih.gov/35565886/
https://pubmed.ncbi.nlm.nih.gov/35565886/
https://pubmed.ncbi.nlm.nih.gov/33540905/
https://pubmed.ncbi.nlm.nih.gov/33540905/
https://healthyfoodretail.com/resources-publications/
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https://healthyfoodretail.com/
https://healthyfoodretail.com/resources-publications/
https://healthyfoodretail.com/resource/healthy-stores-2020-policy-action-series-healthy-policy-to-support-retailers-and-communities/
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Research & Practice
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Flona Watson & Dr Megan Ferguson
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https://twitter.com/h_food_retail
https://healthyfoodretail.com/news-events/?_sft_category=newsletters-2
https://healthyfoodretail.com/resource/webinar-recording-healthier-hospitals-transitioning-healthcare-food-retail-environments/
https://healthyfoodretail.com/resource/webinar-recording-supporting-families-to-make-healthy-supermarket-choices-the-danish-experience-with-visiting-danish-phd-student-katrine-duus/
https://healthyfoodretail.com/resource/webinar-recording-university-food-environments-in-australia/
https://healthyfoodretail.com/resource/webinar-recording-exploring-the-value-of-working-in-partnership-to-drive-meaningful-change-in-healthy-food-retail/
https://healthyfoodretail.com/resource/live-streamed-panel-event-recording-research-practice-exploring-how-public-health-research-has-supported-government-health-and-wellbeing-agencies-to-deliver-effective-health-promotio/
https://healthyfoodretail.com/resource/webinar-recording-healthy-retail-toolkit-launch-a-how-to-guide-that-supports-hospitality-retailers-to-offer-healtheir-foods-in-their-cafes/
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new tools
or These can be applied across the
methods research process, with examples shown
in green below:
Advocate
The for sl
. identification
Uni-Food : change and/or COACH
% tool prioritisation framework
| 3
Evaluate outcomes, Design an
monitor progress and appropriate
feedback to initiative or
stakeholders policy

A . Scout
mobile

app

{ This is now being :
{adapted for use in'i
i other settings,
i suchas kiosks i

The Healthy

Implement
initiative or Stores 2020
policy policy option
series
START b 4

{ This is currently being"'-:
’ piloted as an H
implementation

i supporttoolin i
i healthcare retail food i
E environments
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https://healthyfoodretail.com/resource/healthy-stores-2020-policy-action-series-introduction/
https://www.sciencedirect.com/science/article/pii/S0306919221000105
https://www.sciencedirect.com/science/article/pii/S2773065423000482
https://pubmed.ncbi.nlm.nih.gov/34831648/
https://pubmed.ncbi.nlm.nih.gov/32706683/
https://nourishnetwork.org/co-designing-implementation-tools-to-support-policy-implementation/
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Knowledge dissemination and transfer
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https://healthyfoodretail.com/2024shortcourse/
https://healthyfoodretail.com/resource/special-report-a-snapshot-of-the-re-fresh-funded-knowledge-exchange-journeys-of-our-early-to-mid-career-researchers-from-2019-2023/

Capacity building, training and leadership
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Influence on policy making
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To see more of our reports, publications and
resources, as well as our continued work visit
the website of RE-FRESH: Next Generation

- Centre of Research Excellence
r r - Food Retail Environments for Health
: next generation
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https://healthyfoodretail.com/
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