2 PRODUCT. PLACEMENT & PROMOTION
S cacrir= OF UNHEALTHY FOODS & DRINKS
STgczeoEa

Jﬂ“ IN REMOTE ABORIGINAL AND TORRES STRAIT ISLANDER COMMUNITIES IN AUSTRALIA

TO AIM FOR. FOR
ACTIONS HEALTHY STORES

ENSURE NO PROMOTIONS ENSURE NO
ON UNHEALTHY FOOD MISLEADING
AND DRINKS." PROMOTIONS.

REMOVE UNHEALTHY FOOD AND DRINKS IN HIGHLY
VISIBLE AREAS SUCH AS THE COUNTER AND END-OF-AISLE.
AND REPLACE WITH HEALTHIER FOOD AND DRINKS."

REDUCE CONFECTIONERY RANGE REDUCE THE

AND FACINGS TO LESS THAN RANGE AND

ONE BAY AND REPLACE WITH SHELF SPACE
HEALTHIER FOOD AND DRINKS. FOR SUGARY DRINKS.”

REDUCE FRIDGE SUGARY DRINKS REMOVE SUGARY
TO <40% OF DRINK FACINGS AND SOFT DRINKS >600ML
REPLACE WITH HEALTHIER DRINKS. FROM FRIDGES.

USE FLOOR STICKERS WARNING OF USE SHELF SIGNAGE
HOW MUCH SUGAR IS IN SOFT DRINK. WARNING OF HIGH SUGAR.

*Uh Ithyf d nd drinks are those highin and/or salt, especi Ithgh sellin, gp d t uch as: sugary drin k( oft drinks, cordial & fruit dri ks) onfec sed meat; sweet biscuits; pies &
sal rolls; crisps; |cecreamck ; dee pf df d(g hp) salt. Local Nutritionist or Dietit npro d further advice. Hea Ithy d nheal Ithyf ods c: b d tf d gTh GOODTUCKERApp

STRATEGIES | TO MAXIMISE FEASIBILITY AND ACCEPTABILITY

)

SUCH AS THE GOOD TUCKER
APP'TO IDENTIFY UNHEALTHY SUCH AS A REDUCTION OF HOURS AND/OR DAYS WHEN
PRODUCTS FOR ACTION. THESE ARE SOLD. COULD ALSO BE CONSIDERED.




RESEARCH INFORMING THIS POLICY ACTION

REMOTE COMMUNITY STORES

a Amerchandising strategy (Healthy Stores 2020) that combined Z E R 0
product, placement and promotion in remote community stores,

reduced sugar sold from foods and drinks by 1.8 tonne in 12 weeks PROMOTION AND
across 10 stores, sugar from sugary drink by 7%, sugar from REDUCED VISIBILTY
confectionery by 8% and was associated with an increase weight
of healthier drinks (10%) and positive business outcomes. The OF SOFT DRINK AND
strategy included: i) for all unhealthy products, no promotion, CONFECTIONERY
no price promotion, no misleading promotion (e.g. healthy shelf COULD ACHIEVE AN
labels on unhealthy foods) and no availability in high traffic
areas; ii) shelf space for table sugar at less than one bay, reduced
facings and proportion of refrigerated sugary drinks to <40%, and 8 o 0 KG
reduced confectionery and sweet biscuits by half; iii) shelf stripping
and floor sticker warnings of sugar content; and iv) in some stores, REDUCTION IN
removing sugary soft drinks >600ml from fridges. Healthy food and SUGAR SOLD PER

- - . . A
drinks were located in prominent positions and promoted. STORE PER YEAR.'

When three top-selling soft drinks were removed from sale in aremote
community store (in the Anangu Pitjantjatjara Yankunytjatjara Lands), soft
drink sales reduced by 50%, with a shift in sales to low/no sugar drinks, and no
changein total volume of drinks sold.?

Inastudy (The Good Food Systems) in remote community stores, reductions in confectionery sales were
associated with the removal of confectionery from the counter and placement on higher shelves.*

NATIONAL AND INTERNATIONAL

Removal of soft drink, sports drinks and fruit juices with added sugar (‘red’ drinks; limit) from display
in a hospital café resulted in ‘red’ drink sales reducing from 33% to 10% of total drink sales, with an
apparent shift to ‘amber’ drink (choose carefully) sales and no change to overall drink sales.’

This series has been informed by evidence from research This Policy Action series is a sub-study of Healthy Stores 2020. It is funded
wion and store owners and retailers operating in remote by the Australian National Health and Medical Research Council (NHMRC:
northern Queensland and the Northern Territory. ID1138629). The contents of the published material are solely the
Evaluation of new policy action implemented in store is responsibility of the administering institution, a participating institution
encouraged. Local nutritionists can support evaluation. orindividual authors, and do not reflect the views of the NHMRC.

# Changes in sales based on modelling the impact observed in research evidence on sales data from 29 remote stores.
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